
 

 

As a cost-effective way to engage with customers, raise brand awareness 
and share company information, the benefits of Facebook for business 
are numerous.  

And when you consider it is free, there are more than a billion people who use it and customers can access on 
almost every device with an internet connection, there are plenty of good reasons to get signed up. 

While the benefits are easy to list, there are also a number of risks associated with the world’s most successful 
social network. Being aware of them will help a business get the most out of Facebook. 

1. Going in without a plan 

According to social media consultant Anna Cairo, businesses need to establish whether Facebook is, in fact, the 
right social media platform for them before they go ahead and launch their company page. 

Businesses need to research the viability of Facebook for their business – including whether their target audience 
is using it – as they would if they were to launch a television or radio advertising campaign. 

2. Not having a purpose 

Without establishing a goal, businesses will not be able to measure their success on Facebook and its value 
within their overall marketing strategy. 

“There are ways to measure, but if you don’t have a goal in place then it’s not going to be effective,” says Cairo. 

What’s a Facebook goal? Broadly, it could be to build a community around your brand. A more specific goal could 
be to expose your brand, or a specific product,  to a new audience. Or your goal could be a number. A business 
might want 1000 followers within a year.  



Having a clear idea of what you want to get out of being on Facebook will help you plot a course towards 
achieving it. 

3. Treating Facebook as a one-way communication channel 

Instead of pushing company messages on Facebook, businesses need to engage with their followers. 

“Those one-way messages don’t work and it’s coming to the point where they don’t even work with traditional 
media,” Cairo says. 

Think of it this way – it’s called social media for a reason. 

4. Focusing on the numbers 

Many businesses make the mistake of focusing on the number of ‘likes’ the business receives, rather than how 
well it’s engaging with its customers. 

According to Cairo, businesses should focus more on bringing value to the customer relationship through the 
provision of relevant and useful content. 

5. No social media policy or risk management plan 

Organisations that are using Facebook – or any other social media platform – without a policy and risk 
management plan in place are at risk of damaging their reputation. 

“When things go wrong, how does the business respond? With Facebook you need to have a contingency plan and 
when things go wrong, you need to be quick. You can’t respond three days later,” Cairo says. 

6. Handling negative comments inappropriately 

While negative comments are seen as one of the biggest risks to businesses, Cairo says SMEs shouldn’t be afraid 
of them and should, in fact, embrace them. 

“You can’t stop negative comments, and trying to control them is quite challenging. If those negative comments 
are constructive, then the business needs to suck it up,” she says. “What businesses should do is use them as an 
opportunity to turn a negative into a positive.” 

The biggest risk a business can take, according to Cairo, is to delete negative comments. 

“That adds more fuel, making people more aware of the negative comment,” she says. “So don’t be afraid of those 
negative comments, embrace them and see how your business can be better.” 

 

 


